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YOUNG PEOPLE
HUMANISE Al:

a companion instead of a

stranger; a confidant instead of a

search en

The use of Al is growing
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5590 The most common use lies
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“you shouldn't
completely trust what
Al says”
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A STRANGER to Boomers and Generation X, but for young

people itis a COMPANION (40%) and even a FRIEND (20%)
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Technical details ®
Online survey

n= 1,001 people
Aged 16 and over, resident in Spain O]
Proportional weighting by gender, age and region @ Punto de Fuga

Y,




	Diapositiva 1
	Diapositiva 2

